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CIFOR marketing messaging must take into account the audiences it serves. The messaging should not only include the features of the products, but emphasize the benefits that will be derived from implementation of the CIFOR products/services. Several general recommendations on messaging are as follows:
1. Use the basic message that CIFOR is the foundation for building a better foodborne illness response system that is driven by partnerships and collaboration among federal, state and local agencies.
1. Emphasize tangible outcomes, impact, case studies, testimonials and success stories. Capitalize on information CIFOR may already have in reports, case studies provided in trainings, Evaluate Development Team outcome reports, specific experiences documented in the appendix of the 2nd edition of the Toolkit, the COE activities. Promote Development Team should compile these.
1. Using the information gathered in the 2013 RAND Report, the positive outcomes of the use of CIFOR products that were noted are as follows:
2. Better understanding of current foodborne outbreak response activities in their jurisdictions
2. Agencies became more familiar with best practices
2. Agencies were able to identify and find specific CIFOR recommendations that will improve their outbreak response in the future and were willing to implement those activities
2. Bottom line was improvement in the timeliness of response
1. BLUF—Bottom Line Up Front—Condense lots of text into the main message for marketing purposes.
1. Determine when/where the CIFOR documents were used in the past 10 years for training, presentations, posters, setting up outbreak response and put that list on the website to show the reach of CIFOR. Include instances where industry referenced or incorporated the Industry Guideline content. 
1. Determine which other networks/councils were based on the CIFOR model and use that information to market the effectiveness of CIFOR as an organization.
1. The Promote Development Team should continue to put together messaging that is consistent for each product, but it is recommended that those messages be edited to incorporate more benefits and take out wordiness in explaining the features of the product/service. The Team should continue to provide messages to each member organization for use in a variety of marketing activities.
1. Messaging should emphasize the outcomes from the 10 years of CIFOR, including why the organization was formed and why it is still relevant.
1. All members of the Promote Development Team should look for testimonials and case studies that utilized the CIFOR products with a positive outcome. Grant reports could be one source of such information. The appendix to the 2nd Edition Toolkit may also have this type of information. This information could be compiled on the CIFOR Promote Development Team Basecamp site.
1. The Promote Development Team should consider using an outside communications consultant to edit/craft some of the marketing messaging, especially in the realm of condensing the case studies and usage of CIFOR products by the target audiences to emphasize positive outcomes and impact.
