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Timelines

ACTIVITY MONTH

State reports May

Survey revisions June

Finalize state contracts July

Programming & ethics August

Data collection Sept-Oct

Data cleaning Nov-Dec



Methods

• Repeat cross-sectional surveys

• Annual data collection 2018-2021…

• Online

• Ages 16-65

• Same methodology across jurisdictions



• Nielsen commercial panel

• Fall (Sept-Oct) 

• Data integrity checks

• Weighted on sex, age, region, race, smoking, education

27,169

Sample

•10,057  

•17,112

2018 2019

•16,452  

•31,659

48,111

2020

•15,780  

29,900

45,680

‘Legal’ states over-sampled

2021

•16,952

30,081

52,938*

*INCLUDES 2,925 IN AUSTRALIA AND N= 2,980 IN NEW ZEALAND IN 2021



State partnerships - 2021
•Alaska

•Oregon

•Colorado

•Massachusetts

•New York

• Illinois

•Minnesota

•Washington



Data reports MAY 2021
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US national trends in cannabis use



Past 30-day cannabis use - by legal status 
n=107,572
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Daily / Near daily use - by legal status 
n=107,572
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DRINKS
TINCTURES

DRIED FLOWER

CONCENTRATES
TOPICALS

HASH
ORAL OILS

VAPE OILS

EDIBLES
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Product use
PAST 12-MONTH CONSUMERS
ALL US, 2021 n=107,572



Product types
ANY PRODUCT USE IN PAST 12-MONTHS 
AMONG PAST 12-MONTH CANANBIS CONSUMERS, 2021

Dried flower

Edibles

Vaping liquids



Cannabis sources - Dealer
IN THE PAST 12 MONTHS, AMONG PAST 12-MONTH CONSUMERS 2021

37% 46% 41%
29%

US US illegal US medical US legal

20% 17%
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29% 32% 38% 39%
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Social sources - family or friends
IN THE PAST 12 MONTHS, AMONG PAST 12-MONTH CONSUMERS 2021

55% 59% 56% 52%

US US illegal US medical US legal

48% 44%
53% 52% 58%

51%
58%

66%

CO WA AK OR MA IL NJ MN



Made or grew my own cannabis 
IN THE PAST 12 MONTHS, AMONG PAST 12-MONTH CONSUMERS 2021

11% 8% 10% 12%

US US illegal US medical US legal
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Store, co-operative or dispensary
IN THE PAST 12 MONTHS, AMONG PAST 12-MONTH CONSUMERS 2021

44%
29% 36%

57%

US US illegal US medical US legal

75% 77% 73% 75% 64% 60%

36% 35%

CO WA AK OR MA IL NJ MN



$9.17 

$6.25 
$7.38 

$9.09 

$5.56 

$11.87 $11.19 
$9.65 

$8.13 

US CO WA AK OR MA IL NJ MN

Price paid – dried flower
$ PER GRAM, AMONG PAST 12-MONTH DRIED FLOWER CONSUMERS, 2021

49%
39% 33%

45%
32%

56% 60%

Legal
states

CO WA AK OR MA IL

“Legal marijuana is more expensive”
% YES, AMONG PAST 12-MONTH CONSUMERS
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“Legal marijuana is less convenient to buy”
% YES, AMONG PAST 12-MONTH CONSUMERS 2021
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Prevalence of cannabis use in Canada
2018 -2021 n=58,045



Self-reported exposure to ‘any’ cannabis 
promotions in the past 12-months 
% NOTICED ANY CANNABIS PROMOTIONS N=118,278
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ADVERTISING AND PROMOTIONAL PROMO RESTRICTIONS IN 
JURISDICTIONS THAT LEGALIZED RECREATIONAL CANNABIS*

Differences in exposure between legal jurisdictions

*RESTRICTIONS AS OF 2018



Self-reported exposure to promotions 
By strength of promotional restrictions 
2019 / 2020 N=59,985
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Product regulations
PRODUCT USE AMONG PAST 12-MONTH CONSUMERS 2021

QUEBEC LEGAL QUEBEC ILLEGAL



Tailored data analysis



Support for data analysis

HOW TO REQUEST ANALYSES 

1. Review ICPS survey and identify questions: 

http://cannabisproject.ca/wp-content/uploads/2021/09/ICPS-ENGLISH-SURVEY-W4-2021-All-countries-Sep-29.pdf

2. Send a request to: icps@uwaterloo.ca

http://cannabisproject.ca/wp-content/uploads/2021/09/ICPS-ENGLISH-SURVEY-W4-2021-All-countries-Sep-29.pdf
mailto:icps@uwaterloo.ca


Conducting your own data analysis

1. Review ICPS survey and identify questions: 

http://cannabisproject.ca/wp-content/uploads/2021/09/ICPS-ENGLISH-SURVEY-W4-2021-All-countries-Sep-29.pdf

2. Review User guide

http://cannabisproject.ca/wp-content/uploads/2021/07/ICPS-CODE-BOOK-2020-July-13-2021.pdf

3. Request data set (SPSS, SAS, STATA…)

4. Ask for support as needed 

http://cannabisproject.ca/wp-content/uploads/2021/09/ICPS-ENGLISH-SURVEY-W4-2021-All-countries-Sep-29.pdf
http://cannabisproject.ca/wp-content/uploads/2021/07/ICPS-CODE-BOOK-2020-July-13-2021.pdf


Data analysis - user guide



Data analysis - user guide



Data analysis - user guide



Data analysis - user guide



Survey content
www.cannabisproject.ca/methods/

http://www.cannabisproject.ca/methods/


State-specific questions - 2021

•Cross-border purchasing (NY)

•Public education campaigns (IL)

•Military service (IL)

•Visited marijuana/cannabis lounge (OR)

•Medical marijuana registry card (CO) 



New questions - 2022

• Greater detail on use of flavored smoked products

• Cannabis promotion & advertising

• Quantification of consumption amounts for different 
product categories (e.g., concentrates)

• Measures to align with ‘market share’ indicators from sales data

• Reasons for homegrow and sharing



Let us know if we can help.
icps@uwaterloo.ca

David.Hammond@uwaterloo.ca

mailto:icps@uwaterloo.ca
mailto:David.Hammond@uwaterloo.ca


www.cannabisproject.ca



Thank you.
David Hammond PhD

SCHOOL OF PUBLIC SCIENCES

UNIVERSITY OF WATERLOO

WEB DHAMMOND@UWATERLOO.CA

EMAIL WWW.DAVIDHAMMOND.CA 

TWITTER @DAVIDHAMMONDPHD 


