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Getting the right message 

to the right audience

at the right time 

is critical to changing behavior.



Broadcast Media vs Social Media

Your message = your story

Publish once and reach many

You control the distribution

Reach earned through media placement

Distribution cost not affected by content 

quality

Your message = your supporters’ story

Posted & shared by many to reach many

Your community controls distribution 

Reach earned through engagement

Cost go down as engagement increases



*Monthly averages over the past six months ending January 31, 2018

� CDC publishes 115 Posts

� Reach 7 Million People 

� 245K of them engage

� Our community shares our 

content 29K times

� Leaves 20K comments on our 

posts

� And 13K click the link to learn 

more.

Every Month on Facebook



Useful
People share because it’s content they think 

will be useful or interesting to their friends 

and family.

Self-defining
People share because it defines who they are 

to others. 

Impactful
People share because they want to make a 

difference about a cause they care about.



2 Billion people, 1 hour every day 
That’s a lot of opportunities to connect with supporters



Facebook's #1 job is to protect each person’s 

unique feed and make sure it always contains 

only the stuff they really like to consume.



Relationship
The relationship you have with the author. DO 

YOU ENGAGE?

Type
The type of content you tend to interact with 

(images, video, etc.)

Immediacy
A story’s recent engagement - Do other 

people like you engage?



Creating Engaging Content

4 Rules + More Tips for Success



Rule 1
Mobile First

The majority of Facebook users access the platform only on a mobile device.



Rule 2
One Second

You have just one second to catch your audience’s attention



Rule 3 
Be Engaging 

Be human, surprising and funny (don’t talk like a robot).



Rule 4 
Be of Service

Ask yourself, would I share this? 



Images

Most shared item on Facebook
� Most content is viewed on mobile 

phones; images need to be legible at 
small sizes.

� Break complex infographics into a series 
of less-dense images.

� Minimize branding!

� Include people in photos! Preferably 
close-up and looking at the camera.

� Consider animation - drive 12x more 
engagement than static images



Videos

8 billion daily views, 85% with sound off

� Jump right in! 

� Keep videos short

� ALWAYS include captions

� Upload videos natively

� Consider 360 videos and Live



Facebook Live

� Lives supersede the Facebook Algorithm 

and are delivered to every one of your 

fans that are online while you’re live

� The longer you are live, the more people 

will see your video

� After you go live, your video will be 

published to the Page so that fans can 

watch at a later time



Links

Facebook is now the largest news referrer

� A great opportunity to provide context 

and commentary

� Don’t disappoint after the click!

� Load time on web pages is critical

� Consider Facebook Instant Articles



A FEW (MORE) TIPS FOR SUCCESS

1. Post regularly 

2. Post when your audience is online

3. Engage with your community, manage 

your comments

4. Avoid hashtags

5. Use @ mentions

6. Avoid multiple calls-to-action

7. Learn from successes and failures



Good to Great 

Best Practices + CDC Examples



Capture attention: The 1 second rule

101K Reach 546K Reach

638 Reactions 1,799 Reactions

416 Shares 2,678 Shares



Move beyond the “PSA” message

32K reach 172K reach

220 reactions 974 reactions

88 shares 444 shares



Tell an engaging story

66K reach 263K reach

212 reactions 2,085 reactions

148 shares 1,351 shares



Be a human, not a robot

199K reach 55K reach 280K reach

2K reactions 226 reactions 1.1K reactions

863 shares 178 shares 1.1K shares

TOTAL IMPACT: 534K reach, 3.3K reactions, 2.1K shares



Use your metrics to learn what works 

� November 15 Post: 

– Reach: 7.77 MILLION

– Reactions: 12K

– Shares: 46K

– Comments: 1.1K



Reposting existing assets works!

� 11 total posts

� 16.1 MILLION reach

– Organic: 1.5M

– Viral: 14.6M

� Reactions: 269K

� Shares: 96.5K

� Comments: 36K



Valuable Content = Shareable Content



Questions? 



For more information, contact CDC

1-800-CDC-INFO (232-4636)

TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 

official position of the Centers for Disease Control and Prevention.

Thank you!

Jessica Schindelar

ghq1@cdc.gov

404-498-6174



What about Twitter?

� Reach earned through engagement

� 4 Rules apply – think mobile, capture attention, 

be engaging, provide value

� Include media: images, videos, gifs perform 

better than text alone

� Include links and consider using Twitter Cards

� Hashtags work! But not too many

� Use @mentions 

� Threaded tweets



Instagram Tips

� Instagram is all about great visuals and content

� Engagement doesn’t generate reach

� Think mobile – text must be legible on a phone

� Capture attention with striking visuals, not stock 

photos

� Videos must be short 

� Hashtags work well on Instagram 

� Links aren’t clickable

� Consider Instagram Stories


